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Introduction 
The project "Respect traditions, but be responsible" is funded by the Romanian National Agency within 
the Erasmus + program – adult education. 

The general objective of the project is "to raise awareness among Roma adults and parents of children 
about the risks and dangers brought by early marriages among their children, under 16 years of age, in 
terms of their marginalization and social exclusion". 

To achieve this goal, the partners will implement the following activities: 

- Selection of social mentors for Roma: each partner selected 4 social mentors for Roma following a grid
of criteria established to choose the most relevant people to carry out the activities

- Training course for social mentors for Roma: selected individuals will be trained to become social
mentors for Roma with public speaking skills, advocacy as a tool for social inclusion

- Awareness campaigns: according to the current plan, the partners will be responsible for implementing
4 face-to-face events targeting at least 100 Roma adults from each partner country.



Objectives of the Awareness Campaign 

Awareness campaigns will be carried out in each country thanks to the skills acquired by the Social 
Mentors for Roma in their training course, and the objective of this activity is "to increase the level of 
information/awareness among Roma adults, in the communities involved in the project, about the 
risks and dangers brought by early marriages among their children, under 16 years of age,  in terms of 
their marginalisation and social exclusion'. 

The result to be achieved: a minimum number of 400 Roma adults (100 adults from each partner 
country) will benefit from the information/awareness campaigns. By participating in these campaigns 
and interacting directly with trained social mentors, the 400 Roma adults will understand the risks of 
social marginalization, for themselves and their families, if they continue to accept early marriages 
between their children. 

Target group 

The awareness campaigns will target the following profiles: 

- The group of adult Roma from the communities involved in the project, i.e. at least 400 people (100
people from each community involved in the project) who will participate in the
information/awareness campaigns.

-The adult trainers (counsellors, social workers, etc.) of the organisations involved in the project need
additional knowledge in the field of social mentoring, dedicated to Roma communities, clear
arguments and communication skills in order to be able to convince Roma adults that they can keep
their traditions, but it is much better for them and their children that the latter get married

after they have become adults, that marriages do not bring good things among minors, that they 
endanger their future and well-being, etc. 

-Adult educators working in the field of social inclusion – who can be seen as a secondary target group
as they can act as multipliers of the message promoted by the project

-Local operators working in the field of social inclusion of Roma

- Local policy factors that can benefit from advocacy campaigns

- Any relevant stakeholders

Implementation timeline 
The implementation of awareness campaigns follows a calendar that can be adapted to the specifics 
of each local: 

- Creating the Awareness Campaign Working Group
- The Awareness Campaign Plan Working Group was established during the Spain Partners'
Meeting (24 October 2024) as follows:



APD Buzau Horatiu Anghelescu 
Culture Hub Bulgaria Albena Palpurina 
INNETICS Catalin Serbu 
DO Ljupcho Tosev 

These persons are responsible for the implementation of the activities described in this document under 
the supervision of the Bulgarian partner who is responsible for the practical implementation of the 
activities described. 

- Elaboration of the Awareness Campaign Plan
- Adoption of the Awareness Plan by the Awareness Campaign Plan Committee
- Event implementation
- Implementation of online campaigns

November 2024 December 2024 January 2025 February 2025 
Local Meetings 

1/Month 
Online Campaign 

Promotion tools 
To harmonise the message promoted, the partnership has created common tools to be disseminated 
within local campaigns. 

Messages to be promoted 
Early marriages among Roma children, under the age of 16, are very dangerous and lead to the 
marginalization and social exclusion of both Roma children and adults! 

Reducing the level of early marriages among Roma children is a form of social inclusion, improving the 
quality of life of Roma. The aim of the project is to promote marriages within the legal term, a�er the 
age of 18, between Roma children with the support of Social Mentors for Roma who have atended 
the Training course in Romania. 

Custom Tools 
Common slide-uri 
A joint presentation of the project has been created and translated into national languages to ensure 
that the beneficiaries of the partnership have the same message conveyed in the same way. 

Partners will be asked to ensure that Roma Social Mentors (if available and possible) can present the 
project and testify about their experience during the training course in Romania. 



The partners translated this slide into the national language for adaptation to local contexts. 

POSTER 

A link to translate the poster will be made available to partners. 



Model the invitation 

This invitation will be translated and adapted to the partners' events. 

Press release 
This text will be published on EPALE to announce the launch of awareness campaigns, as well as on 
relevant media channels. It can be translated by partners into national languages for greater 
consistency with the needs of the target group. 

Starting in April 2024, the partners of the Erasmus+ adult education project "Respect traditions, but be 
responsible!" will implement local awareness campaigns to promote the fight against early marriage 
among Roma children as a tool for social inclusion. The project, funded by the Romanian National 
Agency, started on April 15, 2024 and will last until April 14, 2025. The project brings together 4 
partners from 4 EU countries: Pro Democracy Association Buzau (Romania)-coordinator, INNETICA 
(Spain), Culture Hub Foundation (Bulgaria) and FACI (Republic of North Macedonia).  

After conducting an in-depth needs analysis, the partners selected 4 Roma Social Mentors, from each 
country, to be trained in Roma social mentoring, public communication and advocacy. These social 
mentors for Roma will play a crucial role in the implementation of local events to promote the fight 
against early marriage among Roma children as a tool for social inclusion. 



Awareness Campaign 
Face-to-face events 
4 face-to-face events should be organised, bringing together at least 25 Roma adults to reach 100 
Roma adults in each partner country. 

Repor�ng 
In order to report events, each partner is responsible for drafting a document that will include for 
each event: 

- Communication activities carried out to attract people (physical or online)

- Short agenda of the event

- minimum 2 photos of the event

- Timesheet according to the template provided below

- Links to posts made on their social media channels and screenshots – see the dedicated section 
below – and the number of stakeholders affected by the publication.

Model Attendance List – RESPECT TRADITIONS BUT BE RESPONSIBLE! – 

AWARENESS CAMPAIGN 

PARTNER'S NAME – PLACE – DATE 

Name of the Social Mentor for Roma who organizes the event 

First name Name      Phone or email  Signature 

Online events 

In order to give national awareness campaigns a greater impact, the partners decided to implement 
an online dimension. Using their own existing social media channels, the partners will post on topics 
that may interest the beneficiaries of the project.  

The posts will be made in national languages to reach the target audience. 



The posts will cover topics such as: 

- Social inclusion of Roma
- Combating early marriages among Roma
- Case Studies
- Best practices
- Etc.

Crea�ng hashtags 
For easy identification of the publication, the partners will use hashtags: 

#RespectTraditionsDarBeResponsible 

#ErasmusPlusKA210ADU 

#SocialInclusionARomilorErasmusPlus 

Indicators 
Here are the key performance indicators to achieve: 

• 8 local events organized
• 16 attendance lists
• 24 photos (minimum 2/event)
• 400 Roma people present (100 / partner country)
• 5 versions of the plan (in all partner languages and ENG)
• 1 common slide for the presentation of the project
• 1 poster
• 1 press release
• 1 local event invitation template translated into local languages
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