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      Overview 

      The "Respect the Traditions but Be Responsible" project, funded by the Romanian National Agency under the 
Erasmus+ program for adult education, addresses the risks of early marriages among Roma children under 16. 
This campaign focuses on reducing social marginalization and exclusion through education and advocacy. 
Partners from Romania, Spain, Bulgaria, and North Macedonia collaborate to execute this comprehensive 
Awareness Campaign Plan. 

     Structure of the Awareness Campaign Plan 

1.1. Introduction 
• Objective: To raise awareness among Roma adults about the negative impacts of early marriages,

emphasizing social inclusion and improved quality of life.
• Activities: Social mentor training, awareness campaigns, and community events.
1.2. Key Messages
• Early marriages lead to social and economic marginalization.
• Encouraging marriages after 18 supports legal and social stability.
• Social inclusion improves the lives of Roma communities.
1.3. Target Groups
• Primary: 400 Roma adults (100 per partner country).
• Secondary: Educators, social workers, policymakers, and other stakeholders involved in Roma social

inclusion.
1.4. Tools and Strategies 
• Common materials: Slides, posters, press releases, and invitations.
• Face-to-face and online campaigns, using social media and hashtags like

#RespectTheTraditionsButBeResponsible.
1.5. Implementation Timeline 
• Events scheduled from November 2024 to March 2025, with monthly local and online activities.
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1.6. Indicators 
• 8 events with 400 attendees.
• 24 photos and 16 attendance lists
• 1 unified presentation slide, translated materials, and visual documentation.

1.7. Partners’ Contributions 
• Asociația Pro Democrația (Romania) - Leads project coordination and provides training for social mentors;

Manages local events and online awareness initiatives.
• Culture Hub (Bulgaria) - Supervises practical implementation of activities; Ensures adaptation of materials for

local contexts and manages event reporting.
• INNETICA (Spain) - Conducts events and online campaigns targeting the Spanish Roma community; Shares

best practices in social mentoring and public speaking.
• FACE (North Macedonia) - Focuses on reaching marginalized communities and local stakeholders; Actively

contributes to media engagement and local awareness.
1.8. Future Implementation Strategy 
• Local Campaigns

o Face-to-face events will provide direct interaction between trained mentors and Roma adults.
o Customized materials in native languages ensure cultural and contextual relevance.

• Online Campaigns
o Social media posts featuring educational content, case studies, and success stories.
o Coordinated posting schedules and hashtags maximize reach and engagement.

• Cross-Country Synergy
o Regular updates and shared experiences among partners strengthen collective efforts.
o Insights from one region will be adapted and applied to others for better outcomes.

1.9. Evaluation and Reporting 
• Attendance sheets, photos, and media analytics will monitor progress.
• Regular feedback loops ensure alignment with project goals.

     Perspective 

The Awareness Campaign aims to create a ripple effect in the partner countries. By training social mentors and 
engaging Roma communities, the campaign fosters long-term societal change. Policymakers and educators will 
also play a crucial role in sustaining these efforts, ensuring that the campaign's impact extends beyond the 
project's timeline. This collaborative model can be replicated in other marginalized communities, showcasing the 
strength of a unified, culturally sensitive approach. 

The partners each translated, into their national languages, the Information-Awareness Campaign Plan and 
uploaded it to the project's GD. 



  Conclusions: 

The Plan developed by Culture Hub Bulgaria in collaboration with the partners: Asociatia Pro Democratia Buzau 
(RO), INNETICA (ES) and FACE (NMK) was the result of the teamwork of the partners within our project and 
creates the premises for conducting national Information and Awareness Campaigns among adult Roma about 
the risks and dangers of early marriages among Roma children (up to 16 years old), risks of social exclusion, 
marginalization, etc. 
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